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Preface
New to This Edition
Our aim is to keep the text fully up-to-date and at a reasonable length. Thus, we have dropped 
some items and added new ones. From Chapter 4, we dropped the Closing Case on Bribery and 
Corruption at Siemens. From Chapter 5, we dropped the Closing Case on Hyundai and the Global 
Auto Industry. From Chapter 6, we dropped the Opening Case on Risks in Russia’s Political and 
Legal Systems.

To replace the above dropped items and maintain currency, we have created new or greatly 
revised opening and closing cases in the fifth edition of Cavusgil, Knight, and Riesenberger 
(CKR 5e) as follows:

Chapter 2: A new Opening Case on Skype: A “Born Global” Business
Chapter 4: A new Closing Case on the recent Scandal at Volkswagen
Chapter 5: A new Closing Case on Unilever’s Comparative and Competitive Advantages
Chapter 6:  A new Opening Case on Galileo: Regional Disintegration and Its Consequences
Chapter 7:  A new Opening Case on Tripartism: Singapore’s Key Competitive  Advantage
Chapter 13: A new Closing Case on Inditex and Zara: A Tale of Comparative Advantages
Chapter 15:  A heavily revised Closing Case on Subway and the Challenges of Franchising 

in China
Chapter 16:  A heavily revised Opening Case on Michael Kors: The Global Affordable 

Luxury Market

In addition, for our feature You Can Do It: Recent Grad in IB, we have added new biogra-
phies of young graduates with careers in international business. In Chapter 1, we added Mary 
Lyles, who works in global sourcing for Starbucks; and in Chapter 15, we added Juanita Velez, 
who works in international social media at Delta Air Lines.

In various chapters, we also added several new exhibits and significant new material on such 
contemporary topics as preparing for international travel, the rise of digital technologies, the 
trade and GDP growth relationship, the meaning of colors worldwide, workplace harassment, 
Brexit and the UK, populism, national governance, blockchain and cryptocurrencies, carbon 
taxes, cross-national project management, the Global Connectedness Index, global sourcing for 
smartphones, reshoring and nearshoring, the best global companies to work for, and women in 
international business, among numerous others.

Solving Teaching and Learning Challenges
Today’s students—often called Generation Z, Post Millennials, or the iGen—have grown up in a 
constantly connected world. To address the unique wants, needs and learning style of Generation 
Z students, we have designed CKR 5e to emphasize the following features:

• Visual learning. CKR 5e emphasizes interactive media and videos as well as exhibits, 
maps, and other visual learning aids. The MyLab Management provides access to a wide 
variety of additional visual resources.

• Relevant knowledge and job-related skills. CKR 5e includes more relevant examples and 
activities, concise foundational course content, Intangible Soft Skills, and Tangible Process 
Skills that prepare Generation Z students for the work world.

• Contemporary issues that matter to Generation Z. CKR 5e emphasizes the new interna-
tional business environment, in-depth coverage of contemporary international business 
topics such as emerging markets, developing economies, growth of the service sector, risks 
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